Global Business
Compass
Evidence-based decision making is more essential than ever. Faced with a sudden
economic downturn and concern for the future, many corporations are adopting
recessionary behaviours and yet, no recession has ever been accompanied by a
consumer change of this magnitude. How can businesses adapt to meet this moment
of disruption and emerge stronger as a result?

Consumer change > Corporate action
90% believe there will be a change in expected
consumer behaviours in the future

48% plan to spend less on understanding how
consumer behaviour is changing

48%

90%
Is this a case of misplaced optimism...?

Faced with a sudden downturn and with concerns for the future, businesses are adopting recessionary behaviours

69%

61%

64%

say COVID-19
has impacted
their business

have reduced
their marketing spend

expect their businesses
to recover in 6-12 months

Can businesses save their way out of this?
The pandemic has acted as an accelerant for key trends which businesses can no longer ignore.
How can businesses best respond to these trends despite operating in a constrained environment?
Expectations of brands

Re-examine brand purpose

85%

34%

Consumers who think it’s
important to buy products
from companies that support
causes they care about

Companies plan to play
an increased role in
supporting society

Global MONITOR

Digital transformation

Exist in the digital eco-system

95%

55%

Think online spending will increase

Will increase ecommerce capabilities

Organisational performance

Redesign ways of working

80%

40%

of businesses have facilitated
remote working

communicate
the “how-to”

Strong brands* are already behaving differently

Brand Purpose

Digital transformation

Organisational performance

Play an increased role in supporting
society and/or government

Want better access to data

Provide mental health support

34%

compared
to

51% 40%

compared
to

51% 43%

compared
to

62%

*Based on BrandZ growth brands: Respondents from growth companies (as measured by BrandZ compared to the total sample)

If you are interested in more information
please contact us via your usual contact.

About the Global Business Compass and the COVID-19 Barometer:
Kantar asked around 4,500 of their corporate clients in 70 countries to share
their opinion on how the present situation affects the business landscape.
In addition, Kantar has concurrently surveyed 145,000
consumers about their changing mindsets and behaviours over
the course of the past 5 months with their COVID-19 Barometer.

www.kantar.com

